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July 2023 to December 2
Key Activities

I:“-\f J Individuals Received

[IE¥-¥- Technical Assistance

ﬁ@ﬂ Number of New Partnerships * Business Builder Subawards
and Collaborations , Distributed

Number of Individuals Trained by Training Topic

508
413 368
255 273

- Total Funds Distributed Through
Business Builder Subawards

a. How to develop or b. Accassing €. Using new d. Value chain e. Market f. Navigating and
maintain a institutional strategies to Improve coordination development managing financial

direct-to-consumer consumers localfregional food resources from third
enterprise processing, distribu.. parties

Expand and Strengthen Food Systems Networks and Partnerships

Partnershlps with Underinvested
a5 .. A \'//‘ Communities

The number of partnerships with crganizaticns
representing underinvested communities

S Increased Sales
13 /\/The number of partnerships that reported
increased sales/purchasing of regional foed
products.

Coordinated Marketing Campaign __Coordinated Use of Resources
3 7 “ﬂi The number of partnerships that reported
coordinated communication or marketing

campaigns

The number of partnerships that reported more
efficiant and cocrdinated use of resources

®-@®

Create More and Better Markets and Increase Market Awareness and Access

e Collaborations [112) New Market Channels
2 1 MWumber of partnerships and/or collaborations established | @ 86| Mumber of Business Builder Subwardees that

between producers/processors and market access points

e " were able to access new market channels
(distributars, retail outlets, institutions, ete )

New Food and Farm Businesses and Improve Viability of Existing Businesses

hunibar of faodiand farmibusinasses crasted 241 i “Number of food and farm businesses served
reporting increased knowledge about new

...,_T New Food Businesses | Increased Knowledge
1
k market opportunities

through RFBC activities

Increased Revenue

239 ] lI Number of food and Farm businesses served
reporting increased revenue




